uidado puro, como antes.
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The

Strategy

R3 — DESIGN DESIGN IS THE CORE

CAPABILITY DIFFERENTIATOR; DRIVES
PERCEIVED QUALITY AND
WILLINGNESS TO PAY.

S2 - PREMIUM VALUE DESIGN AND EXPERIENCE

CONSCIOUS OVER PRICE; IDEAL FOR A

PROFESSIONALS PREMIUM POSITIONING.

M3 — ENTRY OF
PREMIUM FOREIGN
BRANDS

COMPETITION RAISES
STANDARDS; FORCES
DIFFERENTIATION,NOT PRICE
COMPETITION.

P2 - MARGIN
WITHOUT SCALE

CUSTOMERS ALREADY PAY
PREMIUM; FOCUS ON INCREASING
PERCEIVED VALUE,NOT REDUCING
COSTS.

E2 - PREMIUM
CIRCULAR DESIGN

ALIGNS DESIGN, SUSTAINABILITY,
AND EXPERIENCE; CREATES A
COHERENT PREMIUM STRATEGY.



8 PURITY + MEDITERRANEAN ORIGIN = :rTE DIFFERENTIATES PURA R
_— " = )RS WHILE REINFORCING "%
| NDP EMIUM POSITIONING "

| NATURALEZA Q UE SE
| CUIDADO PUF
K -

| SENSORY +“1H \ ‘:

c;PACKAGuING

| MINIMAL+ REFILL“’ “: ]
i HﬁAL NOT COSMETIC
et '

T‘}POGRAPHY
__I?RIMARY FONT, =




PSR! 1 HIHNH

S N
.
~

L

-

Naturalezaque%
Cuidado puro, como antes.

" VEGAN
DLIVE EXTRACT
'BODY WASH

500 mi € 1014 fl.0z.

VEGAN
OLIVE EXTRACT
HAIR SHAMPOO

300 mil € 1014 fl. oz
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VEGAN
M OLIVE EXTRACT
oL  VEGAN : HAIR SHAMPOO
HAIR S OLIVE EXTRACT 1
~ BODY WASH REFILL

Noml 21014 oz

300 ml € 10.14 flLox. % 300 ml £ 10,14 fl. oz
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